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THE PROBLEMS OF PROMOTION OF EDUCATIONAL SERVICES 

OF THE UNIVERSITY 

The article is devoted to the description of the state of activity on promotion of 

the Federal state budgetary educational institution of higher education − «Baikal state 

University» and substantiation of problems in this sphere. A brief analysis of the 

marketing mix, which showed that the University is characterized by a fairly success-

ful marketing activities, but the promotion needs to be improved. A step-by-step re-

view of the event is proposed, which makes it possible to assess the involvement of 

students in the career guidance process in the form of steps of a kind of ladder, fol-

lowed by a quantitative assessment of the effectiveness of the event and its stages. 

The main problems of the promotion of the University: the weakness of the advertis-

ing; and non-personal nature of advertising messages; there is no active opposition to 

«black PR» on the part of competitors; lack of systemic information gathering for in-

formation security promotion. 

Keywords: promotion; educational services; higher education institution; mar-

keting mix; marketing research. 
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