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ɍȾɄ 339.138                                             

ɇ.ȼ. ɉɨɥɹɤɨɜɚ 

 ɉ.Ɋ. ɉɢɧɱɭɤ 

ɉɊɈȻɅȿɆɕ ɉɊɈȾȼɂɀȿɇɂə ɈȻɊȺɁɈȼȺɌȿɅɖɇɕɏ ɍɋɅɍȽ ȼɍɁȺ 

ɋɬɚɬɶɹ ɩɨɫɜɹɳɟɧɚ ɯɚɪɚɤɬɟɪɢɫɬɢɤɟ ɫɨɫɬɨɹɧɢɹ ɞɟɹɬɟɥɶɧɨɫɬɢ ɩɨ ɩɪɨɞɜɢɠɟ-
ɧɢɸ ɮɟɞɟɪɚɥɶɧɨɝɨ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ ɛɸɞɠɟɬɧɨɝɨ ɨɛɪɚɡɨɜɚɬɟɥɶɧɨɝɨ ɭɱɪɟɠɞɟ-
ɧɢɹ ɜɵɫɲɟɝɨ ɨɛɪɚɡɨɜɚɧɢɹ − «Ȼɚɣɤɚɥɶɫɤɢɣ ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɣ ɭɧɢɜɟɪɫɢɬɟɬ» ɢ 
ɨɛɨɫɧɨɜɚɧɢɸ ɩɪɨɛɥɟɦ ɜ ɷɬɨɣ ɫɮɟɪɟ. ɉɪɢɜɟɞɟɧ ɤɪɚɬɤɢɣ ɚɧɚɥɢɡ ɤɨɦɩɥɟɤɫɚ ɦɚɪ-
ɤɟɬɢɧɝɚ, ɤɨɬɨɪɵɣ ɩɨɤɚɡɚɥ, ɱɬɨ ɭɧɢɜɟɪɫɢɬɟɬ ɯɚɪɚɤɬɟɪɢɡɭɟɬɫɹ ɞɨɫɬɚɬɨɱɧɨ ɭɫɩɟɲ-
ɧɨɣ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɞɟɹɬɟɥɶɧɨɫɬɶɸ, ɨɞɧɚɤɨ ɩɪɨɞɜɢɠɟɧɢɟ ɧɭɠɞɚɟɬɫɹ ɜ ɫɨɜɟɪ-
ɲɟɧɫɬɜɨɜɚɧɢɢ. ɉɪɟɞɥɨɠɟɧɨ ɩɨɷɬɚɩɧɨɟ ɪɚɫɫɦɨɬɪɟɧɢɟ event-ɦɟɪɨɩɪɢɹɬɢɹ, ɤɨɬɨ-
ɪɨɟ ɞɚɟɬ ɜɨɡɦɨɠɧɨɫɬɶ ɨɰɟɧɢɜɚɬɶ ɜɨɜɥɟɱɟɧɧɨɫɬɶ ɚɛɢɬɭɪɢɟɧɬɨɜ ɜ ɩɪɨɮɨɪɢɟɧɬɚ-
ɰɢɨɧɧɵɣ ɩɪɨɰɟɫɫ ɜ ɜɢɞɟ ɫɬɭɩɟɧɟɣ ɫɜɨɟɨɛɪɚɡɧɨɣ ɥɟɫɬɧɢɰɵ ɫ ɩɨɫɥɟɞɭɸɳɢɦ ɩɨ-
ɥɭɱɟɧɢɟɦ ɤɨɥɢɱɟɫɬɜɟɧɧɨɣ ɨɰɟɧɤɢ ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɦɟɪɨɩɪɢɹɬɢɹ ɢ ɟɝɨ ɷɬɚɩɨɜ. 
ȼɵɹɜɥɟɧɵ ɨɫɧɨɜɧɵɟ ɩɪɨɛɥɟɦɵ ɩɪɨɞɜɢɠɟɧɢɹ ɜɭɡɚ: ɫɥɚɛɨɫɬɶ ɢɦɢɞɠɟɜɨɣ ɪɟɤɥɚ-
ɦɵ; ɧɟɩɟɪɫɨɧɚɥɢɡɢɪɨɜɚɧɧɵɣ ɯɚɪɚɤɬɟɪ ɪɟɤɥɚɦɧɵɯ ɫɨɨɛɳɟɧɢɣ; ɧɟɬ ɚɤɬɢɜɧɨɝɨ 
ɩɪɨɬɢɜɨɫɬɨɹɧɢɹ «ɱɟɪɧɨɦɭ ɩɢɚɪɭ» ɫɨ ɫɬɨɪɨɧɵ ɤɨɧɤɭɪɟɧɬɨɜ; ɧɟɞɨɫɬɚɬɨɱɧɨ ɫɢ-
ɫɬɟɦɧɵɣ ɯɚɪɚɤɬɟɪ ɫɛɨɪɚ ɢɧɮɨɪɦɚɰɢɢ ɞɥɹ ɢɧɮɨɪɦɚɰɢɨɧɧɨɝɨ ɨɛɟɫɩɟɱɟɧɢɹ ɩɪɨ-
ɞɜɢɠɟɧɢɹ. 

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɩɪɨɞɜɢɠɟɧɢɟ; ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɟ ɭɫɥɭɝɢ; ɜɵɫɲɟɟ ɭɱɟɛɧɨɟ 
ɡɚɜɟɞɟɧɢɟ; ɤɨɦɩɥɟɤɫ ɦɚɪɤɟɬɢɧɝɚ; ɦɚɪɤɟɬɢɧɝɨɜɵɟ ɢɫɫɥɟɞɨɜɚɧɢɹ. 
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THE PROBLEMS OF PROMOTION OF EDUCATIONAL SERVICES 

OF THE UNIVERSITY 

The article is devoted to the description of the state of activity on promotion of 

the Federal state budgetary educational institution of higher education − «Baikal state 

University» and substantiation of problems in this sphere. A brief analysis of the 

marketing mix, which showed that the University is characterized by a fairly success-

ful marketing activities, but the promotion needs to be improved. A step-by-step re-

view of the event is proposed, which makes it possible to assess the involvement of 

students in the career guidance process in the form of steps of a kind of ladder, fol-

lowed by a quantitative assessment of the effectiveness of the event and its stages. 

The main problems of the promotion of the University: the weakness of the advertis-

ing; and non-personal nature of advertising messages; there is no active opposition to 

«black PR» on the part of competitors; lack of systemic information gathering for in-

formation security promotion. 
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ɍɜɟɥɢɱɟɧɢɟ ɱɢɫɥɟɧɧɨɫɬɢ ɫɬɭɞɟɧɬɨɜ – ɨɞɢɧ ɢɡ ɜɚɠɧɵɯ ɮɚɤɬɨɪɨɜ ɪɚɡɜɢɬɢɹ 
ɜɭɡɚ [3]. ȼ ɫɥɨɠɢɜɲɢɣɫɹ ɫɢɬɭɚɰɢɢ ɨɫɬɪɨɣ ɤɨɧɤɭɪɟɧɰɢɢ ɦɟɠɞɭ ɜɭɡɚɦɢ ɢɡ-ɡɚ 
ɫɯɨɞɧɨɫɬɢ ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɯ ɩɪɨɝɪɚɦɦ ɢ ɭɫɥɨɜɢɣ ɨɛɭɱɟɧɢɹ, ɚ ɬɚɤɠɟ ɢɡ-ɡɚ ɬɚɤ 
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ɧɚɡɵɜɚɟɦɨɣ «ɞɟɦɨɝɪɚɮɢɱɟɫɤɨɣ ɹɦɵ» (ɨɬɧɨɫɢɬɟɥɶɧɨ ɧɢɡɤɨɣ ɱɢɫɥɟɧɧɨɫɬɢ ɠɢɬɟ-
ɥɟɣ Ɋɨɫɫɢɢ ɜ ɜɨɡɪɚɫɬɧɨɣ ɤɚɬɟɝɨɪɢɢ ɨɬ 17 ɞɨ 19 ɥɟɬ) ɭɱɟɛɧɵɦ ɡɚɜɟɞɟɧɢɹɦ ɧɟɨɛ-
ɯɨɞɢɦɨ ɢɦɟɬɶ ɭɫɩɟɲɧɵɣ ɦɚɪɤɟɬɢɧɝ ɢ, ɜ ɱɚɫɬɧɨɫɬɢ – ɷɮɮɟɤɬɢɜɧɭɸ ɫɬɪɚɬɟɝɢɸ 
ɩɪɢɜɥɟɱɟɧɢɹ ɚɛɢɬɭɪɢɟɧɬɨɜ [6]. 

Ɋɚɫɫɦɨɬɪɢɦ ɫɨɫɬɨɹɧɢɟ ɩɪɨɞɜɢɠɟɧɢɹ ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɯ ɭɫɥɭɝ ɜɭɡɚ ɢ ɩɪɨ-
ɛɥɟɦɵ ɟɝɨ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɹ ɧɚ ɩɪɢɦɟɪɟ ɮɟɞɟɪɚɥɶɧɨɝɨ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ 
ɛɸɞɠɟɬɧɨɝɨ ɨɛɪɚɡɨɜɚɬɟɥɶɧɨɝɨ ɭɱɪɟɠɞɟɧɢɹ ɜɵɫɲɟɝɨ ɨɛɪɚɡɨɜɚɧɢɹ − «Ȼɚɣɤɚɥɶ-
ɫɤɢɣ ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɣ ɭɧɢɜɟɪɫɢɬɟɬ» (ȻȽɍ). 

Ⱦɥɹ ɤɪɚɬɤɨɣ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɭɱɪɟɠɞɟɧɢɹ 
ɜɵɛɪɚɧ ɪɚɫɲɢɪɟɧɧɵɣ ɦɚɪɤɟɬɢɧɝ-ɦɢɤɫ (7P), ɬɚɤ ɤɚɤ ɨɫɧɨɜɧɨɣ ɜɢɞ ɞɟɹɬɟɥɶɧɨɫɬɢ 
ȻȽɍ – ɭɫɥɭɝɢ (ɬɚɛɥ.).  

 

Ʉɪɚɬɤɚɹ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚ ɷɥɟɦɟɧɬɨɜ ɤɨɦɩɥɟɤɫɚ ɦɚɪɤɟɬɢɧɝɚ ȻȽɍ 
ɉɪɟɢɦɭɳɟɫɬɜɚ ɇɟɞɨɫɬɚɬɤɢ 

Product 

1. ɒɢɪɨɬɚ ɚɫɫɨɪɬɢɦɟɧɬɚ ɩɪɨɞɭɤɬɨɜ ɩɨ ɧɚɩɪɚɜɥɟɧɢɹɦ: ɗɤɨɧɨɦɢɤɚ, 
Ɇɟɧɟɞɠɦɟɧɬ, ɘɪɢɫɩɪɭɞɟɧɰɢɹ 

2. ɉɪɨɞɭɤɬɵ ɜɵɡɵɜɚɸɬ ɞɨɜɟɪɢɟ ɭ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɢ 

1. ɍɡɤɢɣ ɚɫɫɨɪɬɢɦɟɧɬ ɩɨ 
ɞɪɭɝɢɦ ɧɚɩɪɚɜɥɟɧɢɹɦ 

Price 

1. ɐɟɧɵ ɨɞɢɧɚɤɨɜɵ ɜ ɜɭɡɚɯ ɝɨɪɨɞɚ, ɩɨɫɤɨɥɶɤɭ ɨɩɪɟɞɟɥɹɸɬɫɹ Ɇɢɧɢɫɬɟɪɫɬɜɨɦ ɧɚɭɤɢ ɢ ɜɵɫɲɟɝɨ 
ɨɛɪɚɡɨɜɚɧɢɹ ɊɎ 

Place 

1. ɍɞɨɛɧɨɟ ɪɚɫɩɨɥɨɠɟɧɢɟ ɤɚɦɩɭɫɚ ɜ ɰɟɧɬɪɟ ɝɨɪɨɞɚ, ɜɫɟ ɤɨɪɩɭɫɚ 
ɪɚɫɩɨɥɨɠɟɧɵ ɧɚ ɨɞɧɨɣ ɬɟɪɪɢɬɨɪɢɢ 

2. Ɉɛɳɟɠɢɬɢɹ ɪɚɫɩɨɥɨɠɟɧɵ ɞɨɫɬɚɬɨɱɧɨ ɭɞɨɛɧɨ 

 

– 

Promotion 

1. Ȼɨɥɶɲɨɟ ɤɨɥɢɱɟɫɬɜɨ ɢɫɩɨɥɶɡɭɟɦɵɯ ɢɧɫɬɪɭɦɟɧɬɨɜ: ɩɪɨɜɟɞɟ-
ɧɢɟ ɪɚɡɥɢɱɧɵɯ ɦɟɪɨɩɪɢɹɬɢɣ (Ⱦɟɧɶ ɨɬɤɪɵɬɵɯ ɞɜɟɪɟɣ, ɥɟɤɬɨɪɢɢ, 
ɷɤɫɤɭɪɫɢɢ ɢ ɬ.ɞ.), ɢɧɫɬɪɭɦɟɧɬɵ ɢɧɬɟɪɧɟɬ-ɩɪɨɞɜɢɠɟɧɢɹ (ɫɚɣɬ, 
ɝɪɭɩɩɵ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ SEO-ɩɪɨɞɜɢɠɟɧɢɟ ɢ ɞɪ.), ɪɟɤɥɚɦɚ ɜ 
ɩɟɱɚɬɧɨɣ ɩɪɨɞɭɤɰɢɢ. 

1. Ɇɚɥɵɣ ɛɸɞɠɟɬ ɧɚ ɰɟɥɢ 
ɩɪɨɞɜɢɠɟɧɢɹ 

2. Ɉɰɟɧɤɚ ɷɮɮɟɤɬɢɜɧɨɫɬɢ 
ɨɬɞɟɥɶɧɵɯ ɢɧɫɬɪɭɦɟɧɬɨɜ 
ɩɪɨɞɜɢɠɟɧɢɹ ɧɟ ɜɵɩɨɥɧɹ-
ɟɬɫɹ  

People 

1. ȼɵɫɨɤɨɤɜɚɥɢɮɢɰɢɪɨɜɚɧɧɵɣ ɩɟɪɫɨɧɚɥ ɜɭɡɚ ɫ ɜɵɫɨɤɢɦ ɭɪɨɜ-
ɧɟɦ ɩɨɞɝɨɬɨɜɤɢ 

2. ɋɨɜɪɟɦɟɧɧɵɣ ɫɬɢɥɶ ɨɛɭɱɟɧɢɹ: ɚɤɬɢɜɧɵɟ ɦɟɬɨɞɵ ɨɛɭɱɟɧɢɹ, 
ɛɨɥɟɟ ɫɜɨɛɨɞɧɚɹ ɢ ɧɟɮɨɪɦɚɥɶɧɚɹ ɚɬɦɨɫɮɟɪɚ, ɧɟɠɟɥɢ ɜ ɜɭɡɚɯ-

ɤɨɧɤɭɪɟɧɬɚɯ 

1. ȼɵɫɨɤɚ ɞɨɥɹ ɩɪɟɩɨɞɚɜɚ-
ɬɟɥɟɣ ɩɪɟɞɩɟɧɫɢɨɧɧɨɝɨ ɢ 
ɩɟɧɫɢɨɧɧɨɝɨ ɜɨɡɪɚɫɬɚ 

Process 

1. ɏɨɪɨɲɨ ɨɪɝɚɧɢɡɨɜɚɧɧɵɟ ɢ ɨɬɥɚɠɟɧɧɵɟ ɩɪɨɰɟɫɫɵ ɩɪɟɞɨɫɬɚɜ-
ɥɟɧɢɹ ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɯ ɭɫɥɭɝ 

– 

Physical Evidence 

1. ɉɨɥɧɨɟ ɨɛɟɫɩɟɱɟɧɢɟ ɦɟɫɬɚɦɢ ɜ ɨɛɳɟɠɢɬɢɹɯ 

2. ɏɨɪɨɲɨ ɨɪɝɚɧɢɡɨɜɚɧɧɨɟ ɩɢɬɚɧɢɟ ɫɬɭɞɟɧɬɨɜ 

3. ɋɨɜɪɟɦɟɧɧɨ ɨɪɝɚɧɢɡɨɜɚɧɧɵɟ ɡɨɧɵ ɨɬɞɵɯɚ ɞɥɹ ɫɬɭɞɟɧɬɨɜ 

4. ɏɨɪɨɲɨ ɨɪɝɚɧɢɡɨɜɚɧɧɚɹ ɜɧɟɭɱɟɛɧɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɫɬɭɞɟɧɬɨɜ 

5. ɋɨɬɪɭɞɧɢɱɟɫɬɜɨ ɫ ɢɧɨɫɬɪɚɧɧɵɦɢ ɩɚɪɬɧɟɪɚɦɢ 

6. ɇɚɥɢɱɢɟ ɛɚɡɵ ɩɪɟɞɩɪɢɹɬɢɣ-ɩɚɪɬɧɟɪɨɜ ɞɥɹ ɩɪɨɯɨɠɞɟɧɢɹ 
ɩɪɚɤɬɢɤɢ ɫɬɭɞɟɧɬɨɜ 

7. Ɋɚɡɜɢɬɚɹ ɫɬɭɞɟɧɱɟɫɤɚɹ ɧɚɭɱɧɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ 

 

– 
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ɉɨ ɢɬɨɝɚɦ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɦɨɠɧɨ ɫɞɟɥɚɬɶ ɜɵɜɨɞ, ɱɬɨ ȻȽɍ ɩɪɟɞɥɚɝɚɟɬ 
ɪɵɧɤɭ ɤɚɱɟɫɬɜɟɧɧɵɟ ɩɪɨɞɭɤɬɵ, ɨɛɴɟɤɬɢɜɧɵɟ ɰɟɧɵ ɢ ɞɨɫɬɨɣɧɵɟ ɭɫɥɨɜɢɹ ɨɛɭɱɟ-
ɧɢɹ, ɨɬɞɵɯɚ, ɨɛɫɥɭɠɢɜɚɧɢɹ ɢ ɩɪɨɠɢɜɚɧɢɹ. ȼ ɬɨ ɠɟ ɜɪɟɦɹ ɷɬɨ ɧɟ ɨɡɧɚɱɚɟɬ 
ɭɫɩɟɲɧɨɝɨ ɫɨɫɬɨɹɧɢɹ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ, ɩɨɫɤɨɥɶɤɭ ɩɪɨɞɜɢɠɟɧɢɟ 
ɧɭɠɞɚɟɬɫɹ ɜ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɢ. 

ȼɭɡ ɨɫɭɳɟɫɬɜɥɹɟɬ ɩɪɨɞɜɢɠɟɧɢɟ ɩɨ ɬɪɟɦ ɨɫɧɨɜɧɵɦ ɧɚɩɪɚɜɥɟɧɢɹɦ: ɢɧɬɟɪ-
ɧɟɬ-ɩɪɨɞɜɢɠɟɧɢɟ, ɩɪɨɞɜɢɠɟɧɢɟ ɫ ɩɨɦɨɳɶɸ ɩɟɱɚɬɧɨɣ ɩɪɨɞɭɤɰɢɢ ɢ event [1]. 

ɂɧɬɟɪɧɟɬ-ɩɪɨɞɜɢɠɟɧɢɟ Ȼɚɣɤɚɥɶɫɤɨɝɨ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ ɭɧɢɜɟɪɫɢɬɟɬɚ 
ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɫ 2012 ɝ. ɢ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɪɟɝɭɥɹɪɧɵɟ ɪɟɤɥɚɦɧɨ-

ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɫɨɨɛɳɟɧɢɹ, ɪɚɡɦɟɳɚɟɦɵɟ ɧɚ ɫɚɣɬɟ ɢ ɜ ɨɮɢɰɢɚɥɶɧɵɯ ɝɪɭɩɩɚɯ 
ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ. 

Ƚɥɚɜɧɵɦɢ ɤɚɧɚɥɚɦɢ ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɫ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɟɣ ɹɜɥɹɸɬɫɹ ɫɚɣɬ 
ɢ ɝɪɭɩɩɚ ȼɄɨɧɬɚɤɬɟ. ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɩɪɢɨɪɢɬɟɬɧɚɹ ɝɪɭɩɩɚ ɞɨɩɨɥɧɢɥɚɫɶ 
Instagram, ɬɚɤ ɤɚɤ ɷɬɚ ɫɨɰɢɚɥɶɧɚɹ ɫɟɬɶ, ɡɚɜɨɟɜɵɜɚɹ ɜɫɟ ɛɨɥɶɲɭɸ ɩɨɩɭɥɹɪɧɨɫɬɶ 
ɫɪɟɞɢ ɦɨɥɨɞɟɠɢ, ɫɬɚɧɨɜɢɬɫɹ ɜɚɠɧɟɣɲɟɣ ɪɟɤɥɚɦɧɨɣ ɩɥɚɬɮɨɪɦɨɣ. ɋɟɬɶ Ɉɞɧɨ-
ɤɥɚɫɫɧɢɤɢ ɬɚɤɠɟ ɢɫɩɨɥɶɡɭɟɬɫɹ, ɩɨɫɤɨɥɶɤɭ ɟɸ ɩɨɥɶɡɭɸɬɫɹ ɪɨɞɢɬɟɥɢ ɚɛɢɬɭɪɢɟɧ-
ɬɨɜ. Facebook ɢ Twitter ɩɨɤɚɡɚɥɢ ɫɜɨɸ ɫɥɚɛɭɸ ɷɮɮɟɤɬɢɜɧɨɫɬɶ ɞɥɹ ɡɚɞɚɱ ɩɪɨ-
ɞɜɢɠɟɧɢɹ ȻȽɍ (ɩɨ ɪɟɡɭɥɶɬɚɬɚɦ əɧɞɟɤɫ-ɦɟɬɪɢɤɢ) [5]. 

ɉɪɨɞɜɢɠɟɧɢɟ ɫ ɩɨɦɨɳɶɸ ɩɟɱɚɬɧɨɣ ɩɪɨɞɭɤɰɢɢ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɩɭɛɥɢɤɚɰɢɢ 
ɪɟɤɥɚɦɧɵɯ ɫɨɨɛɳɟɧɢɣ ɜ ɩɟɱɚɬɧɵɯ ɢɡɞɚɧɢɹɯ, ɨɪɢɟɧɬɢɪɨɜɚɧɧɵɯ ɧɚ ɨɛɪɚɡɨɜɚ-
ɬɟɥɶɧɵɟ ɭɫɥɭɝɢ ɢɥɢ ɨɛɪɚɡɨɜɚɬɟɥɶɧɭɸ ɞɟɹɬɟɥɶɧɨɫɬɶ. 

Event-ɩɪɨɞɜɢɠɟɧɢɟ ɜɤɥɸɱɚɟɬ ɜ ɫɟɛɹ ɬɚɤɢɟ ɦɟɪɨɩɪɢɹɬɢɹ, ɤɚɤ ɧɚɭɱɧɵɟ ɥɟɤ-
ɬɨɪɢɢ, Ⱦɧɢ ɨɬɤɪɵɬɵɯ ɞɜɟɪɟɣ, «ɒɤɨɥɶɧɵɣ ɭɧɢɜɟɪɫɢɬɟɬ», ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɟ 
ɩɪɨɛɵ, ɭɱɚɫɬɢɟ ɜ ɞɜɢɠɟɧɢɢ WorldSkills, ɪɚɡɥɢɱɧɵɟ ɨɥɢɦɩɢɚɞɵ ɢ ɤɨɧɤɭɪɫɵ, 
ɩɪɨɜɨɞɢɦɵɟ ɨɬɞɟɥɶɧɵɦɢ ɤɚɮɟɞɪɚɦɢ ȻȽɍ, ɩɪɨɮɨɪɢɟɧɬɚɰɢɨɧɧɨɟ ɬɟɫɬɢɪɨɜɚɧɢɟ, 
ɩɨɞɝɨɬɨɜɢɬɟɥɶɧɵɟ ɤɭɪɫɵ ɤ ȿȽɗ/ȽɂȺ, ɭɱɚɫɬɢɟ ɜ ɪɟɝɢɨɧɚɥɶɧɵɯ ɜɵɫɬɚɜɤɚɯ-

ɹɪɦɚɪɤɚɯ ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɯ ɩɪɨɝɪɚɦɦ, ɷɤɫɤɭɪɫɢɢ ɩɨ ɭɧɢɜɟɪɫɢɬɟɬɭ ɢ ɦɧɨɝɨɟ ɞɪɭ-
ɝɨɟ. ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɛɨɥɟɟ ɢɫɩɨɥɶɡɭɟɦɵɦɢ ɹɜɥɹɸɬɫɹ ɧɚɭɱɧɵɟ ɥɟɤɬɨɪɢɢ ɢ 
Ⱦɧɢ ɨɬɤɪɵɬɵɯ ɞɜɟɪɟɣ. 

ɇɚɭɱɧɵɣ ɥɟɤɬɨɪɢɣ – ɷɬɨ ɫɬɚɠɢɪɨɜɤɚ ɜ ɬɟɱɟɧɢɟ ɨɞɧɨɝɨ ɞɧɹ ɭɱɚɳɢɯɫɹ ɲɤɨɥ 
ɢ ɫɪɟɞɧɢɯ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɯ ɭɱɪɟɠɞɟɧɢɣ ɫ ɩɨɝɪɭɠɟɧɢɟɦ ɜ 
ɨɛɪɚɡɨɜɚɬɟɥɶɧɭɸ ɫɪɟɞɭ ɜɭɡɚ. ȼ ɩɨɞɝɨɬɨɜɤɟ ɢ ɫɚɦɨɦ ɦɟɪɨɩɪɢɹɬɢɢ ɩɪɢɧɢɦɚɸɬ 
ɭɱɚɫɬɢɟ ɩɪɟɩɨɞɚɜɚɬɟɥɢ ɭɧɢɜɟɪɫɢɬɟɬɚ. Ɉɧɢ ɩɪɨɜɨɞɹɬ ɥɟɤɰɢɨɧɧɨ-ɩɪɚɤɬɢɱɟɫɤɨɟ 
ɞɧɟɜɧɨɟ ɡɚɧɹɬɢɟ ɜ ɩɪɟɡɟɧɬɚɰɢɨɧɧɨ-ɢɝɪɨɜɨɣ ɮɨɪɦɟ, ɧɚ ɤɨɬɨɪɨɦ ɭɱɚɫɬɧɢɤɢ ɧɟ 
ɬɨɥɶɤɨ ɡɧɚɤɨɦɹɬɫɹ ɫ ɬɟɦɢ ɢɥɢ ɢɧɵɦɢ ɫɩɟɰɢɚɥɶɧɨɫɬɹɦɢ, ɧɚɩɪɚɜɥɟɧɢɹɦɢ, ɩɪɨɮɢ-
ɥɹɦɢ, ɧɨ ɢ ɩɨɥɭɱɚɸɬ ɩɨɥɟɡɧɵɟ ɧɚɜɵɤɢ ɢ ɡɧɚɧɢɹ. 

Ⱦɟɧɶ ɨɬɤɪɵɬɵɯ ɞɜɟɪɟɣ – ɬɪɚɞɢɰɢɨɧɧɚɹ ɮɨɪɦɚ ɡɧɚɤɨɦɫɬɜɚ ɫ ɭɧɢɜɟɪɫɢɬɟ-
ɬɨɦ ɢ ɢɦɟɸɳɢɦɢɫɹ ɫɩɟɰɢɚɥɶɧɨɫɬɹɦɢ, ɧɚɩɪɚɜɥɟɧɢɹɦɢ ɢ ɢɯ ɩɪɨɮɢɥɹɦɢ; ɩɪɨɜɨ-
ɞɢɬɫɹ ɜ ɛɨɥɶɲɢɧɫɬɜɟ ɭɱɟɛɧɵɯ ɡɚɜɟɞɟɧɢɣ. ȼ Ȼɚɣɤɚɥɶɫɤɨɦ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɦ ɭɧɢ-
ɜɟɪɫɢɬɟɬɟ Ⱦɟɧɶ ɜɤɥɸɱɚɟɬ ɫɥɟɞɭɸɳɢɟ ɦɟɪɨɩɪɢɹɬɢɹ: 

− ɬɪɚɞɢɰɢɨɧɧɚɹ ɜɵɫɬɚɜɤɚ ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɯ ɩɪɨɝɪɚɦɦ; 
− ɜɫɬɪɟɱɚ ɫ ɪɭɤɨɜɨɞɫɬɜɨɦ ɭɧɢɜɟɪɫɢɬɟɬɚ (ɜɵɫɬɭɩɥɟɧɢɟ ɩɪɨɪɟɤɬɨɪɚ ɩɨ ɭɱɟɛ-

ɧɨɣ ɪɚɛɨɬɟ, ɧɚɱɚɥɶɧɢɤɚ ɩɪɢɟɦɧɨɣ ɤɨɦɢɫɫɢɢ, ɞɢɪɟɤɬɨɪɨɜ ɢɧɫɬɢɬɭɬɨɜ ɢ ɞɟɤɚɧɨɜ); 
− ɩɪɨɮɨɪɢɟɧɬɚɰɢɨɧɧɨɟ ɬɟɫɬɢɪɨɜɚɧɢɟ (ɤɨɦɩɶɸɬɟɪɧɨɟ ɬɟɫɬɢɪɨɜɚɧɢɟ, 

ɩɪɟɞɧɚɡɧɚɱɟɧɧɨɟ ɞɥɹ ɨɩɪɟɞɟɥɟɧɢɹ ɫɩɨɫɨɛɧɨɫɬɟɣ ɢ ɧɚɤɥɨɧɧɨɫɬɟɣ ɚɛɢɬɭɪɢɟɧɬɚ); 
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− ɨɬɤɪɵɬɚɹ ɡɨɧɚ ɦɚɫɬɟɪ-ɤɥɚɫɫɨɜ ɩɨ ɜɫɟɦ ɧɚɩɪɚɜɥɟɧɢɹɦ ɩɨɞɝɨɬɨɜɤɢ (ɢɝɪɵ 
ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɣ ɧɚɩɪɚɜɥɟɧɧɨɫɬɢ, ɞɚɸɳɢɟ ɜɨɡɦɨɠɧɨɫɬɶ ɭɱɚɫɬɧɢɤɚɦ ɧɚ ɩɪɚɤɬɢ-
ɤɟ ɩɨɡɧɚɤɨɦɢɬɶɫɹ ɫ ɤɚɤɢɦɢ-ɬɨ ɹɪɤɢɦɢ ɷɥɟɦɟɧɬɚɦɢ ɬɨɣ ɢɥɢ ɢɧɨɣ ɫɩɟɰɢɚɥɶɧɨɫɬɢ); 

− ɷɤɫɤɭɪɫɢɹ ɩɨ ɭɧɢɜɟɪɫɢɬɟɬɭ. 
Ⱥɧɚɥɢɡɢɪɭɹ ɪɚɛɨɬɭ ȻȽɍ ɜ ɱɚɫɬɢ event-ɦɟɪɨɩɪɢɹɬɢɣ, ɦɵ ɫɯɟɦɚɬɢɱɧɨ ɩɪɟɞ-

ɫɬɚɜɢɥɢ ɷɬɚɩɵ ɜɨɜɥɟɱɟɧɧɨɫɬɢ ɚɛɢɬɭɪɢɟɧɬɨɜ ɜ ɩɪɨɮɨɪɢɟɧɬɚɰɢɨɧɧɵɣ ɩɪɨɰɟɫɫ ɜ 
ɜɢɞɟ ɫɬɭɩɟɧɟɣ ɫɜɨɟɨɛɪɚɡɧɨɣ ɥɟɫɬɧɢɰɵ (ɪɢɫ.). 

ɋ ɩɨɦɨɳɶɸ ɞɚɧɧɨɣ ɫɯɟɦɵ ɜɨɡɦɨɠɧɨ ɨɰɟɧɢɬɶ ɷɮɮɟɤɬɢɜɧɨɫɬɶ ɢɫɩɨɥɶɡɭɟ-
ɦɵɯ ɜɭɡɨɦ ɦɟɬɨɞɚ ɩɪɨɞɜɢɠɟɧɢɹ ɜ ɰɟɥɨɦ ɢ ɟɝɨ ɷɬɚɩɨɜ, ɫɨɩɨɫɬɚɜɥɹɹ ɪɟɡɭɥɶɬɚɬɵ 
(ɜ ɤɨɥɢɱɟɫɬɜɟ ɭɱɚɫɬɧɢɤɨɜ) ɢ ɡɚɬɪɚɬɵ (ɜ ɞɟɧɟɠɧɨɦ ɜɵɪɚɠɟɧɢɢ ɢ ɜɨ ɜɪɟɦɟɧɢ). 

Ɋɚɫɫɦɨɬɪɢɦ ɩɨɞɪɨɛɧɟɟ ɤɚɠɞɭɸ ɢɡ «ɫɬɭɩɟɧɟɣ» ɫɯɟɦɵ.  
                            

                                                                                                                       ɩɨɫɬɭɩɢɥɢ 

                                                                                          ɩɪɨɹɜɢɥɢ ɚɤɬɢɜɧɨɫɬɶ 

                                                            ɩɨɫɟɬɢɥɢ ɦɟɪɨɩɪɢɹɬɢɟ 

                                     ɡɚɢɧɬɟɪɟɫɨɜɚɥɢɫɶ 

ɭɜɢɞɟɥɢ ɨɛɴɹɜɥɟɧɢɟ ȻȽɍ 

 

«Ʌɟɫɬɧɢɰɚ ɜɨɜɥɟɱɟɧɧɨɫɬɢ» ɚɛɢɬɭɪɢɟɧɬɨɜ 

ɜ ɩɪɨɮɨɪɢɟɧɬɚɰɢɨɧɧɵɣ ɩɪɨɰɟɫɫ (ɞɥɹ event-ɦɟɪɨɩɪɢɹɬɢɹ) 
 

 «ɍɜɢɞɟɥɢ ɨɛɴɹɜɥɟɧɢɟ» − ɪɟɡɭɥɶɬɚɬ ɜɵɪɚɠɚɟɬɫɹ ɜ ɤɨɥɢɱɟɫɬɜɟ ɩɨɫɟɬɢɬɟɥɟɣ 
ɫɨɨɬɜɟɬɫɬɜɭɸɳɟɝɨ ɪɚɡɞɟɥɚ ɫɚɣɬɚ ȻȽɍ ɢ ɨɛɭɱɚɸɳɢɯɫɹ ɜ ɭɱɟɛɧɵɯ ɭɱɪɟɠɞɟɧɢɹɯ-

ɩɚɪɬɧɟɪɚɯ, ɩɨɥɭɱɢɜɲɢɯ ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɩɢɫɶɦɚ. 
«Ɂɚɢɧɬɟɪɟɫɨɜɚɥɢɫɶ» − ɪɟɡɭɥɶɬɚɬ: ɤɨɥɢɱɟɫɬɜɨ ɡɚɪɟɝɢɫɬɪɢɪɨɜɚɜɲɢɟɫɹ ɧɚ 

ɦɟɪɨɩɪɢɹɬɢɟ. 
«ɉɨɫɟɬɢɥɢ» − ɪɟɡɭɥɶɬɚɬ: ɱɢɫɥɟɧɧɨɫɬɶ ɬɟɯ, ɤɬɨ ɩɪɢɫɭɬɫɬɜɨɜɚɥ ɢ ɩɪɢɧɢɦɚɥ 

ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨɟ ɭɱɚɫɬɢɟ ɜ ɦɟɪɨɩɪɢɹɬɢɢ. 
«ɉɪɨɹɜɢɥɢ ɚɤɬɢɜɧɨɫɬɶ» − ɪɟɡɭɥɶɬɚɬ: ɤɨɥɢɱɟɫɬɜɨ ɩɨɥɭɱɢɜɲɢɯ ɫɟɪɬɢɮɢɤɚɬɵ. 
«ɉɨɫɬɭɩɢɥɢ» − ɪɟɡɭɥɶɬɚɬ: ɱɢɫɥɟɧɧɨɫɬɶ ɫɬɚɥ ɫɬɭɞɟɧɬɨɦ Ȼɚɣɤɚɥɶɫɤɨɝɨ ɝɨɫ-

ɭɞɚɪɫɬɜɟɧɧɨɝɨ ɭɧɢɜɟɪɫɢɬɟɬɚ. 
ɉɵɬɚɹɫɶ ɨɰɟɧɢɬɶ ɷɮɮɟɤɬɢɜɧɨɫɬɶ ɩɪɨɞɜɢɠɟɧɢɹ ɜɭɡɚ, ɦɵ ɫɬɚɥɤɢɜɚɟɦɫɹ ɫ 

ɩɪɨɛɥɟɦɨɣ ɧɟɞɨɫɬɚɬɤɚ ɢɧɮɨɪɦɚɰɢɢ, ɬɚɤ ɤɚɤ ɜɭɡ ɧɟ ɨɫɭɳɟɫɬɜɥɹɟɬ ɫɢɫɬɟɦɧɨɝɨ 
ɫɛɨɪɚ ɢɧɮɨɪɦɚɰɢɢ, ɧɟɨɛɯɨɞɢɦɨɝɨ ɞɥɹ ɚɧɚɥɢɡɚ ɪɟɡɭɥɶɬɚɬɢɜɧɨɫɬɢ ɨɬɞɟɥɶɧɵɯ 
ɩɪɨɦɨɭɲɧ-ɢɧɫɬɪɭɦɟɧɬɨɜ ɢ ɞɪɭɝɢɯ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɷɥɟɦɟɧɬɨɜ. 

 ȼ ɱɚɫɬɧɨɫɬɢ, ɩɪɢ ɩɨɦɨɳɢ ɚɜɬɨɦɚɬɢɡɢɪɨɜɚɧɧɨɣ ɫɢɫɬɟɦɵ ɫɛɨɪɚ ɞɚɧɧɵɯ 
ɩɪɢɟɦɧɚɹ ɤɨɦɢɫɫɢɹ ȻȽɍ ɫɨɛɢɪɚɟɬ ɧɟɨɛɯɨɞɢɦɭɸ ɞɥɹ ɩɨɫɥɟɞɭɸɳɟɝɨ ɚɧɚɥɢɡɚ 
ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɢɧɮɨɪɦɚɰɢɸ ɩɨ ɛɨɥɶɲɢɧɫɬɜɭ ɷɬɚɩɨɜ ɩɪɨɮɨɪɢɟɧɬɚɰɢɨɧɧɨɝɨ 
ɩɪɨɰɟɫɫɚ, ɨɞɧɚɤɨ ɤɪɨɦɟ ɩɨɫɥɟɞɧɟɝɨ. Ʉɪɨɦɟ ɬɨɝɨ, ɧɟ ɨɰɟɧɢɜɚɸɬɫɹ ɡɚɬɪɚɬɵ ɜ ɪɚɡ-
ɪɟɡɟ ɦɟɪɨɩɪɢɹɬɢɣ ɢ ɢɯ ɷɬɚɩɨɜ, ɱɬɨ ɧɟ ɩɨɡɜɨɥɹɟɬ ɜ ɩɨɥɧɨɣ ɦɟɪɟ ɤɨɧɬɪɨɥɢɪɨɜɚɬɶ 
ɭɫɩɟɲɧɨɫɬɶ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɬɨɝɨ ɢɥɢ ɢɧɨɝɨ ɫɩɨɫɨɛɚ ɩɪɨɞɜɢɠɟɧɢɹ [4].  

Ⱦɨɩɨɥɧɢɬɟɥɶɧɨ ɧɟɨɛɯɨɞɢɦɨ ɪɟɲɟɧɢɟ ɫɥɟɞɭɸɳɢɯ ɡɚɞɚɱ: 
1. Ɋɟɝɭɥɹɪɧɨ ɨɰɟɧɢɜɚɬɶ ɷɮɮɟɤɬɢɜɧɨɫɬɶ ɩɪɨɦɨɭɲɧ-ɞɟɹɬɟɥɶɧɨɫɬɢ ɜɭɡɚ ɫ 

ɬɨɱɤɢ ɡɪɟɧɢɹ ɚɛɢɬɭɪɢɟɧɬɨɜ (ɚ ɢɦɟɧɧɨ: ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɦɚɬɟɪɢɚɥɨɜ, event-
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ɦɟɪɨɩɪɢɹɬɢɣ, ɤɨɦɦɭɧɢɤɚɰɢɣ ɫ ɚɛɢɬɭɪɢɟɧɬɚɦɢ ɢ ɢɯ ɪɨɞɢɬɟɥɹɦɢ ɜ ɫɨɰɢɚɥɶɧɵɯ 
ɫɟɬɹɯ ɢ ɩɪɢ ɩɨɦɨɳɢ ɫɚɣɬɚ). 

2. ɉɨɧɢɦɚɬɶ ɩɪɨɰɟɫɫ ɢ ɮɚɤɬɨɪɵ ɜɵɛɨɪɚ ɚɛɢɬɭɪɢɟɧɬɚɦɢ ɭɱɟɛɧɨɝɨ ɡɚɜɟɞɟɧɢɹ. 
Ⱥ ɞɥɹ ɢɯ ɪɟɲɟɧɢɹ ɧɭɠɧɵ ɪɟɝɭɥɹɪɧɵɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɚɛɢɬɭɪɢɟɧɬɨɜ, ɫɬɭ-

ɞɟɧɬɨɜ ɢ ɢɯ ɪɨɞɢɬɟɥɟɣ. ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɢɫɫɥɟɞɨɜɚɧɢɹ ɩɪɨɜɨɞɹɬɫɹ ɷɩɢɡɨɞɢ-
ɱɟɫɤɢ ɢ ɫ ɧɟɩɨɥɧɵɦ ɨɯɜɚɬɨɦ ɢɡɭɱɚɟɦɵɯ ɩɪɨɛɥɟɦ, ɦɨɠɧɨ ɫɤɚɡɚɬɶ ɛɟɫɫɢɫɬɟɦɧɨ. 

ɇɚ ɨɫɧɨɜɟ ɪɚɫɫɦɨɬɪɟɧɢɹ ɢɧɬɟɪɧɟɬ-ɩɪɨɞɜɢɠɟɧɢɹ ȻȽɍ ɜɵɹɜɥɟɧɵ ɫɥɟɞɭɸ-
ɳɢɟ ɩɪɨɛɥɟɦɵ:  

1. Ɇɚɥɨɟ ɤɨɥɢɱɟɫɬɜɨ ɢɦɢɞɠɟɜɨɣ ɪɟɤɥɚɦɵ. 
2. ȼ ɨɫɧɨɜɧɨɦ ɜ ɢɧɬɟɪɧɟɬ-ɩɪɨɞɜɢɠɟɧɢɢ ɢɫɩɨɥɶɡɭɸɬɫɹ ɬɪɚɞɢɰɢɨɧɧɵɟ ɦɟ-

ɬɨɞɵ ɢ ɧɟɞɨɫɬɚɬɨɱɧɨ – ɫɨɜɪɟɦɟɧɧɵɟ, ɚɤɬɭɚɥɶɧɵɟ ɜɨɡɦɨɠɧɨɫɬɢ ɢɧɬɟɪɧɟɬ-

ɬɟɯɧɨɥɨɝɢɣ (push-ɭɜɟɞɨɦɥɟɧɢɹ, ɩɨɱɬɨɜɵɟ ɪɚɫɫɵɥɤɢ, ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɦɟɫɫɟɧɞɠɟ-
ɪɨɜ, ɜɢɪɭɫɧɵɟ ɤɨɦɦɭɧɢɤɚɰɢɢ). 

3. ɇɟɩɟɪɫɨɧɚɥɢɡɢɪɨɜɚɧɧɵɣ ɯɚɪɚɤɬɟɪ ɪɟɤɥɚɦɧɵɯ ɫɨɨɛɳɟɧɢɣ. 
4. ɇɟɬ ɩɪɨɬɢɜɨɫɬɨɹɧɢɹ ɢɧɮɨɪɦɚɰɢɨɧɧɵɦ ɧɚɩɚɞɤɚɦ («ɱɟɪɧɨɦɭ ɩɢɚɪɭ») ɫɨ 

ɫɬɨɪɨɧɵ ɤɨɧɤɭɪɟɧɬɨɜ. 
ɇɟɨɛɯɨɞɢɦɨɫɬɶ ɛɨɥɟɟ ɩɨɥɧɨɝɨ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɜɨɡɦɨɠɧɨɫɬɟɣ ɢɧɬɟɪɧɟɬ-

ɬɟɯɧɨɥɨɝɢɣ ɞɢɤɬɭɟɬɫɹ ɟɳɟ ɢ ɬɟɦ, ɱɬɨ ɞɥɹ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɢ ɢɧɬɟɪɧɟɬ-ɫɪɟɞɚ ɹɜ-
ɥɹɟɬɫɹ ɩɪɢɜɵɱɧɵɦ ɩɪɨɫɬɪɚɧɫɬɜɨɦ, ɚ ɬɚɤɠɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɰɟɥɟɫɨɨɛɪɚɡɧɨ-
ɫɬɶɸ [2]. 

Ʉɪɚɬɤɚɹ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɢ ɜ ɱɚɫɬɧɨɫɬɢ ɩɪɨɦɨɭɲɧ-

ɞɟɹɬɟɥɶɧɨɫɬɢ Ȼɚɣɤɚɥɶɫɤɨɝɨ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ ɭɧɢɜɟɪɫɢɬɟɬɚ ɩɨɤɚɡɵɜɚɟɬ, ɫ ɨɞɧɨɣ 
ɫɬɨɪɨɧɵ, ɡɧɚɱɢɬɟɥɶɧɵɟ ɩɪɟɢɦɭɳɟɫɬɜɚ ɜɭɡɚ ɞɥɹ ɰɟɥɟɣ ɤɨɧɤɭɪɟɧɬɧɨɣ ɛɨɪɶɛɵ ɡɚ 
ɚɛɢɬɭɪɢɟɧɬɚ, ɚ ɫ ɞɪɭɝɨɣ – ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɹ ɩɪɨɞɜɢɠɟɧɢɹ ɜɭɡɚ 
ɜɨɨɛɳɟ ɢ ɟɝɨ ɨɬɞɟɥɶɧɵɯ ɢɧɫɬɪɭɦɟɧɬɨɜ ɜ ɱɚɫɬɧɨɫɬɢ. 
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